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Efficient, 
Innovative, 
Sustainable

Excellence of Trimo modular space 
solutions is proved by number of 
realized projects worldwide and satisfied 
customers.

14   BIM – Building Information  
Modelling
Thanks to Qbiss One BIM, Trimo is able to 
connect with successful and innovative 
architectural offices and investors who 
follow modern trends in construction 
and are aware of all of BIM technology’s 
advantages. The introduction of the BIM 
process opens doors for Trimo to new 
projects that would not be possible to 
obtain without the Qbiss One BIM tool.

16  European Green Office Trimo

Coordinated 
team = Great 
execution

The entire project team performed the 
work professionally and qualitatively. 
All individual participants contributed 
their best and always strived to find 
opportunities for improvement.

18  At Trimo, we build globally

Let’s keep it 
“lean”! 

“The Lean production project is already 
bringing positive effects, particularly on 
the production level; we have achieved 
quite a wide engagement of  employees, 
and we want to make it even wider. In 
the next stages of the project, we need to 
spread and apply this approach to other 
processes.” 
 
Bojan Gantar, Member of the  
Management Board

8  We want more and we want it 
better
The organisational chart is only a formal 
framework, where we, as employees, 
operate, while the real changes, actual 
content, and added value can be achieved  
only through the employees’ innovative 
approaches, searching for optimisation 
within the processes, integration, 
commitment, and positive energy.

11   Trimo’s sales stories inspire
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Market of big 
opportunities

 
“With its high standards and architectural 
requirements, the German market 
represents a great challenge. Trimo, 
thanks to its innovative products, can 
position itself and play a prominent role 
in it.” 

Boris Šramel, Area manager

24  The Czech Republic has become 
my second home
“Working abroad has given me broad-
mindedness, more tolerance, and a 
different view on the world.” 

Nataša Vacek Novak, Regional director 

Iran – The jewel 
of the Middle 
East

Iran or Persia – a land of beautiful nature 
as if it was depicted by the greatest  
artists, a land of exoticism and rich 
diversity, of architectural, artistic and 
historic accomplishments, one of the 
cradles of civilisation that fascinates every 
visitor.

28  It is more than a job for us 
“We do not see our job only as a job but 
as something more. We are not interested 
in merely being present at trainings, but 
we set ourselves to do the work, even if 
it is not within our abilities, to improve 
the operation of the club and achieve the 
desired goals.” 

Roman Šavrič, Coach in Handball club  
Trimo Trebnje

 Who are our 
new colleagues?
30  Trimo Kids

31  Jubilee man 

Trimo World Social responsibility Social Outlook
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A while back, I came across an interesting 
blog called Slovenijo delaj vitko! (“Keep Slo-
venia Lean!”), where authors collect good 
practices for lean working. They collect the 
opinions of various sections of the popula-
tion. The goal of the campaign is to collect 
a book’s worth of good practices from all 
areas, be it nurseries, schools, companies or 
small households.

The basic premise the site is based on is 
simple: What can I do to make my work more 
valuable to society and how can I do it?

All of us probably agree that everyone 
can either work in a lean fashion, in a 
non-lean fashion or not work at all (not 
produce any value). The fact is that if we 
do nothing to solve a problem for some-
one (including ourselves), then our work 
doesn’t really have any value and raison 
d’être.

Sooner or later, as the authors claim, 
everyone realises that we’re all in the 
same boat, we’re all connected to one an-
other in various ways, be it in the context 

of a family, company or country. Directly or 
indirectly, we all influence one another and 
our boat. It is mainly our participation that 
determines where it will sail. Each actively 
involved person wants to contribute and to 
do something, which is why they care how it 
works.  They care and make sure it works ef-
fectively and with quality – in short, that it’s 
lean. 

Aleš Por
Editor-in-chief
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Jože Urbič

Lean productionComplete solutions

Let’s keep it “lean”!

WHAT IS A LEAN PRODUCTION?
Lean production is a methodology or man-
ufacturing practice that works toward con-
tinuous elimination of losses in produc-
tion and in all other processes. The goal of 
lean production is to constantly improve 
the processes and eliminate all elements 
that do not generate relevant added value. 
The methodologies derive from the auto-
motive industry, specifically from Toyota, 
which of course does not mean that the 
concepts cannot be implemented also in 
production such as ours.

Jože Urbič, Project Manager of Lean Production, with members  
of his team at the morning meeting.

We are all aware that maintaining a “lean figure” is important. 
It is not just about appearance but also about improving physical 
condition, achieving greater flexibility and better well-being and 
reducing the likelihood of the occurrence of diseases associated 
with being overweight. This is similar to processes within a 
company. If these are lean, without superfluous elements, then the 
processes run smoothly and quickly, the company’s responsiveness 
is greater and the losses of time as well as unnecessary labour and 
materials are insignificant. The results of this approach are 
reflected in excellent execution and satisfied customers.
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transport and logistics, technological 
preparation of work and representatives 
of our subsidiaries Trimo VSK in Russia 
and Trimo Engineering in Serbia, where 
we also started with the implementation 
of the project.

First of all, together with our colleagues, 
we tried to recognise our weaknesses, 
wherein we could come up with short-
term positive effects relatively quickly. We 
identified the need to improve teamwork, 
maintenance and replacement on the line 
as well as the quality and inventory man-
agement of materials. For all these activi-
ties, we set the so-called “A3 stories.”

An “A3 story” is a record on A3 format 
paper, containing all the key parameters:
• Problem definition (defining - descrip-

tion and background of the problem),
• Measurements (measuring - understand-

ing the current situation, setting of goals),
• Analysis (determination of root cause of 

the problem),
• Introduction (establishment of meas-

ures to improve the situation) and
• Control (controlling the introduced so-

lutions and verifying if they provide re-
sults).

• The meaning of the “A3 story” is that 
problems become visible and record-
ed, while measures are adopted and 

shortcomings eliminated. At Trimo, we 
are currently in the phase of taking the 
inventory and measuring the described 
“A3 stories”, while on basis of the find-
ings, we are already introducing some 
individual measures.

WHAT DOES THE LEAN PRODUCTION 
LOOK LIKE IN EVERYDAY PRACTICE?
For the purpose of monitoring, we placed 
in production a “lean production” board 
on which all the “A3 stories” are written. In 
addition, we promptly monitor the quan-
tity produced per shift by individual lines 
and waste, while on the board there is also 
a “plan of action” form. On this form, any-
body can write down problems that they 
experienced at work, what should be done, 
who is responsible for the implementation 
of activities and by when this should be 
carried out; at the end, of course, it is also 
indicated whether and when the activity 
was carried out.

Team members meet every morning at 
7:30 am in front of the board, and for no 
more than 15 to 30 minutes, we review 
current issues and agree on how to resolve 
them. The aim of this meeting is not solv-
ing problems during the meeting; the ob-
jective is to identify the problems, define 
priorities and, if necessary, form groups 
that will resolve these problems.

Lean productionComplete solutions

INCREASING THE EFFICIENCY OF 
PRODUCTION LINES, INCREASING 
PRODUCTIVITY AND REDUCING WASTE 
In our production, we started with this pro-
ject late last year based on the proposal of 
the Chairman of the Management Board 
Igor Kržan and Board member Bojan Gantar.
The project was undertaken, because we 
recognise in lean production the oppor-
tunity to achieve positive effects that are 
desirable and needed by every company. 
These are high quality of products the in-
creased efficiency of production lines, in-
creased productivity and reduced waste.

Great emphasis is also placed on the 
management of inventories of raw ma-
terials and finished products, to purchase 
and bring only those materials that will be 
immediately converted into finished prod-
ucts and to ship and invoice them.

Important areas in terms of the phi-
losophy of lean production are safety and 
health at work as well as a clean and tidy 
work environment, which in turn bring 
positive effects in all business segments.

“A3 STORIES”
We started the project by creating a spe-
cialised team that includes the heads of 
production shifts, process engineers, col-
leagues from the quality sector, mainte-
nance and procurement departments, 

Arranged, sorted, and labelled materials.Constant search for improvement.
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CLEAN, SAFE AND ORGANISED WORKING 
ENVIRONMENT
In addition to the “A3 stories”, in the con-
text of this project we have also intro-
duced the so-called “5S” method.

“5S” is a method for establishing and 
maintaining an organised, clean and safe 
working environment, which is the basis 
for efficient, high-quality, environmentally 
friendly and productive work. It derives 
from five Japanese words beginning with 
the letter S. Their common denominator is 
security, while their translation means:

Lean productionComplete solutions

company and within production itself, 
while we have also arranged, sorted and 
labelled all materials in production.

We are not under the illusion that we 
will solve everything in a few months, but 
it is fundamental for the lean production 
principles to become second nature to us, 
to be constantly aware of them and use 
them. In this way, we realise and under-
stand that all of this brings us benefits, 
better working conditions and improved 
results both for employees and the com-
pany as well as for our shareholders.

We started in production, but it is impor-
tant to emphasise that this process does 
not end there. Gradually, we will expand 
such a mode of operation to all company 
departments and each individual, because 
each employee contributes significantly 
towards achieving customer satisfaction 
with quality products, timely deliveries 
and competitive prices. In the end, we all 
work for the same goal, and each of us has 
an important role in this mosaic in order to 
satisfy our customers and owners and last 
but not least to satisfy ourselves.

“The Lean production project is 
already bringing positive ef-
fects, particularly on the produc-
tion level; we have achieved 
quite a wide engagement of 
employees, and we want to 
make it even wider. In the next 
stages of the project, we need to 
spread and apply this approach 
to other processes. I am confi-
dent that with the inclusion of 
all the working environments 
and processes, we will achieve 
multiplicative effects in relation 
to optimisation, while the pleas-
ure deriving from the positive 
results that we are experiencing 
through the project certainly 
outweighs the energy and the 
additional work that has to be 
invested in the project.”

Bojan Gantar, Member of the  
Management Board

5S ADVANTAGES
• Greater productivity 
• Tidy working environment
• Safe working environment
• Better visual control
• Fast fault detection
•  Elimination of the loss of time 

for searching
• Savings on tools and equipment
• Better use of space
• Improved working conditions

SAFETYSELF-
DISCIPLINE

STANDARD-
ISATION

CLEANING

5S

SORTING

ORGANISATION

SEIRI – sorting, 
SEITON – organising,
SEISO – cleaning,
SEIKETSU – standardisation and
SHITSUKE – self-discipline.

WHERE ARE WE - WHAT WE HAVE 
ACHIEVED?
The fact is that everyone can see that there 
are still a lot of opportunities.

Up to now, we have already identified 
several weaknesses and eliminated them. 
We made a big step in terms of the ar-
rangement of the outer surfaces of the 

“Lean production” board
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The new organisational chart follows the 
procedural organisation within the com-
pany Trimo and the matrix organisation 
in relation to the affiliated companies. The 
proposal for this type of organisation arose 
from the review of successfully managed 
processes in comparable international cor-
porations such as Trimo.

The functional relationship with the 
companies in the group is also evident 
from the organisational chart. Directors of 
departments are responsible for individual 
areas, covered both in the parent company, 
as well as in the companies of the group.

After introducing the new organisation, 
the essential change appeared primarily in 
the Sales and Logistics departments. Three 
independent departments were created 
out of the former Commercial department: 
Sales, Marketing, Purchasing, and Logistics.

To facilitate its management, the sales 
process is organised regionally so, in or-
der to provide a successful sale, there is 
a cascading distribution of the responsi-
bilities among the regional directors, who 
are responsible, together with their sales 
teams, for the sales result in a particular 
region, namely for the whole Trimo Group. 
The regional sales organisation is trying to 
control the regional specificities and the 
adapted understanding of the sales pro-
cess in a particular region.

With the new organisation, we want to 
centralise the purchasing process for all 
products and services in Trimo, as well as in 

All organisms are in constant flux, adapting to changes in the 
environment. An organisation is also a living organism that 
must adapt continuously to its external environment and 
search for optimisation within the company in order to operate 
more effectively. With the new year, we partially changed the 
organisational chart of the company Trimo and thus connected 
it better with the subsidiaries in the Trimo Group.

Marta Strmec

We want more and we  
want it better

the Group’s companies, where  appropriate, 
depending on local conditions. By this we 
achieve a better negotiating position to-
wards suppliers, transparency of purchas-
ing conditions and contracts in one place, 
better planning and reducing of the inven-
tory, and increased availability of funds for 
other business functions.

From the organisational point of view, 
the central planning, internal logistics, and 
transport, together with warehouses were 
moved from the Production department to 
the Purchasing and Logistics department. 
Maintenance is included in a new depart-
ment of Technology and Investments. 
Thus, in the Production department now 
there is solely the production activity of 
three production programmes (QBISS ONE, 
QBISS AIR, LGP 1 AND LGP2 and production 
of steel structures).

Some changes have been made also in 
the organisation of the professional servic-
es of the Management Board. Recently, the 
following organisational units have been 
organised within it: the development of 
the sales network that was previously in-
cluded in the organisation of the Commer-
cial department; legal services that were 
previously included in the general Person-
nel department; internal audit and strate-
gic innovation and optimisation are also 
new; others services include the profes-
sional and strategic services of the Man-
agement Board. The organisational unit 
Development and Technology transfer has 

become an independent Technology and 
Investments department that includes the 
Maintenance that in the previous organi-
sation belonged to the Production depart-
ment, and the Investments that were in-
cluded in the services of the Management 
Board.

At the group level, there are further 
changes to be accomplished, with the aim 
of optimising the operations. To have a 
more efficient management of the subsid-
iaries and thereby of the group, there are 
rules being prepared for the entire Group 
(Trimo Group Corpo Rules) that will more 
precisely define the operating rules of the 
group’s companies in individual areas.

To increase the efficiency of the pro-
cesses in the company Trimo, we are intro-
ducing a system of lean production that is 
known as an effective tool for increasing 
efficiency, adopted from the automotive 
industry. The process of lean production 
has been introduced into production pro-
cesses and will gradually expand to the en-
tire organisation, as well as the associated 
companies.

In three months, the effects of the pro-
posed organisation are already visible in 
the improvement of the operating of the 
subsidiary Trimo Engineering, in particular 
in ensuring stable operation of produc-
tion processes and providing the required 
quality standards of the products. Similar 
activities are also being performed in the 
company Trimo VSK. The appropriate qual-
ity of the products of all the production 
lines within the Trimo Group enables the 
sellers to successfully defend the Trimo 
brand,  irrespective of where a product is 
produced.

The organisational chart is only a formal 
framework, where we, as employees, op
erate, while the real changes, actual con
tent, and added value can be achieved 
only through the employees’ innovative 
approaches, searching for optimisation 
within the processes, integration, commit
ment, and positive energy.

Organisational changesComplete solutions
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We want more and we  
want it better

Organisational changesComplete solutions

Trimo Inženjering, 
d.o.o.

Trimo UK Ltd.

MARKETING

MODULAR UNITS 

STEEL CONSTRUCTIONS 

QBISS

OOO Trimo VSK

Trimo 
Polska Sp. z.o.o.

Akripol, d.o.o.

OOO Trimo RUS

QUALITY

Trimo Makedonija 
dooel

PROJECT MANAGEMENT 
AND IMPLEMENTATION

Tinde, d.o.o.

Trimo MSS, d.d.

IT

CBS Inštitut, d.o.o.

DEVELOPMENT

TECHNOLOGY AND 
INVESTMENTS

Trimo d.d. organisation chart

SUPER
VISORY 
BOARD

MANAGE
MENT 

BOARD
INTERNAL 
AUDITING 
SERVICES

LEGAL 
OFFICE

SALES NET
DEVELOP  

MENT

BUSINESS 
 DEVELO  
PMENT

STRATEGIC  
DEVELOP

MENT

STRATE
GIC INNOVA

TION AND 
OPTIMISA

TION

UNITS DIVISIONS AFFILIATED COMPANIES

PURCHASING AND 
LOGISTICS

QBISS ONE + QBISS AIR

LGP 1 + LGP 2

STEEL CONSTRUCIONS

INTERNAL LOGISTICS,  
SHIPPING AND  

TRANSPORT

PRODUCTION

HUMAN RESOURCES

ECONOMICS AND 
FINANCE

SALESREGIONAL SALES

TRIMOTERM 
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In the first months of 2015, we presented the Qbiss brand at the 
two most important and largest construction trade fairs in the 
world: BAU 2015 in Germany and Mosbuild in Russia.

Trade fairs – Meeting points for 
business contacts and trends

MarketingComplete solutions

At BAU, which is considered the largest 
construction fair in the world, some 2,015 
exhibitors from 42 countries presented 
themselves to over 250,000 visitors from 
around the world.

At Mosbuild fair, which is considered the 
largest construction fair in Russia, ranking 
among the five largest construction fairs 
in the world, some1,500 exhibitors from 41 
countries presented themselves to almost 
130,000 visitors.

At the trade fairs, Trimo presented the 
latest energy-efficient and sustainable so-
lutions from the Qbiss product range and 
Alux Power skylights.

The innovative products, with their ap-
pealing design and excellent technical 
performance, raised great interest and 
attracted many visitors from around the 
world to our exhibition space.

Besides regular daily presentations and 
meetings with fair visitors we also organ-
ised special presentations for architects 
and partners from Hungary, Czech Repub-
lic, Poland, Slovakia, Slovenia and Russia.

At both fairs together, we gathered 
more than 550 contacts and prepared ini-
tial offers, while we also acquired orders 
from clients that we met with at the fair.

In particular, the BAU fair offered an in-
sight into the future of the industry; the 
dominant trends were simplicity, func-
tionality, multifunctionality, prefabricati-
on, energy efficiency, parametric shapes, 
large elements (one piece glazing doors 
and windows from floor to ceiling) and 
the extent of the range (variety of shapes, 
colours, looks, materials) of the construc-
tion elements for the buyer.

Katja Pirc

Trimo’s fair team at the BAU 2015 fair in Germany (top) and Mosbuild fair  
in Russia (below).

Together, the BAU 2015 and 
Mosbuild trade fairs were visited 
by more than 380,000 visitors 
from all over the world.
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Trimo’s sales stories inspire
SalesComplete solutions

FROM THE DISASSEMBLED PRODUCT 
SAMPLE TO THE FIRST PROJECT

“Most of the companies in Turkey are fam-
ily-owned with the owner typically the di-
rector of the company. As a result, all deci-
sions are made exclusively by him. You can 
convince the architect, head of purchasing, 
all those involved in the project, but if you 
fail to convince the owner, the deal will not 
take place,” Robert Krvavica, the Area Man-
ager for Turkey, told us.

In January 2013, he met a young archi-
tect named Eren, who had just founded a 
design office and secured his first client. 
A joint review of the outline plans for the 
project Üçgen CNC showed that it was ide-
al for Qbiss One and Eren was enthusiastic. 
Even the first meeting with the investor 
was very pleasant. He listened to the pres-
entation, showed interest and asked ques-
tions, but after meeting for four hours, 
Robert did not know on which side of the 
balance the deal wall fall. Another problem 
was the fact that the owner did not speak 
any other languages, so the entire conver-
sation was translated by the Eren.

In March 2013, the negotiations contin-
ued. The owner liked Qbiss One and Robert 
prepared the first offer and brought a prod-
uct sample. During the meeting, the owner 
asked if he could have the sample to which 
Robert answered him with a smile, saying 
that the sample could be his, but only if he 
placed the order. “OK,” the owner said, “if it 
is mine, can I disassemble it?”. Robert nod-
ded and owner immediately went to get 
some tools. After a few minutes, the sam-
ple was disassembled. He carefully looked 
at each piece and proceeded to reassemble 
it. “Yes,” he said, “this sample will be mine.”

This was followed by long negotiations, 
but in the end this became the first Qbiss 
One project sold in Turkey. Interesting fact: 
Qbiss One S with honeycomb was used on 
the roof.

IF YOU ARE FIRMLY DECISIVE, THE IMPOS-
SIBLE STORIES BECOME POSSIBLE 

Since the start of 2013, Serbia has been 
talking about a massive investment by 
the Italian company Vibac. A few different 
locations were discussed, but the inves-
tor decided on Jagodina, a medium sized 
but rich and developed city with a very 
capable mayor, who is widely respected 
throughout the country.

“The 70,000 m2 project was immediate-
ly placed on top of the list of desired pro-
jects for Trimo Inženjering, and I decided 
to get the project,” said Branka Mavretić, 
Procurator of Trimo Inženjering.

Together with her colleagues, she cor-
rectly identified three key points for suc-
cess. A local design bureau and local 
general contractor were offered all the 
necessary assistance and support for the 
successful implementation of the project 
but the most important and decisive turn-
ing point was a visit by the Mayor of Jago-
dina that lasted for only fifteen minutes, 
but this visit was in fact worth more than 
1.5 million Euros.

“I remember our first meeting,” Branka 
said. “The mayor was awe-inspiring and 
immediately asked me what I was there 
for. I replied straightaway that I wanted 
to supply panels for Vibac and that I was 
coming from a Serbian company that 
would be employing local people...”

The mayor immediately recognised the 
mutual benefit of this cooperation and 
ensured Trimo Inženjering got the deal.

50,000 m2 of panels have already been 
delivered, and they are now confirming 
the Qbiss One solution for the adminis-
trative building, while there are still three 
new projects planned in Jagodina.

PATIENCE BORE FRUIT

“The story begins in 2011, when we re-
ceived a vague request for an offer from 
one of our clients. Although the received 
information on the project was limited 
and the preparation of a customized offer 
was not possible, we decided to prepare it 
anyway,” says our Dutch agent Derk Ver-
hoeven from the company SSG Benelux.
With so little information available the offer 
contained a lot of questions. Derk and Niels 
were aware that the project would not be 
won merely on the basis of the offered price 
and that it was necessary to set out all the 
advantages of our products. Despite the 
fact that everybody believed that the pro-
ject would be at a standstill for a few years, 
they managed to open discussions with the 
architects and the engineering team.

After several months of talks, they were 
invited to prepare a project plan. The in-
vestor had confirmed that this project 
plan would be followed by an invitation 
for tender, but it was clear that the tender 
would prescribe only the characteristics of 
the products and not the specific product, 
product type or manufacturer.

“The result of long negotiations and 
some memorable meetings was that 
together with Niels I managed to place 
in the tender a tremendous amount of 
UPS´s, from the width of the panels to 
their load capacity (Trimoterm Power S), 
airtightness, fire resistance... that strongly 
reduced the possibilities for competitors 
to prepare their offers in accordance with 
the tender,” Derk explained.

After nearly three years, they got the 
project, and in June 2014 we started the 
supply of the panels. So far we have sup-
plied more than 12,000 m2.

 “This story is more proof that patience 
and consideration of the process by which 
a project is run brings good returns,” Derk 
concluded.

Robert Krvavica 
listened and let the 
consumer see for 
himself the techni-
cal sophistication 
of the product, 
and as a result he 
acquired the first 
Qbiss One project 
in Turkey.

Through boldness 
and expertise, 
Branka Mavretić 
and the Sales and 
technical team of 
Trimo Inženjering  
gained an impor-
tant reference for 
the company and a 
big possibility for 
future orders. 

Derk Verhoeven and 
Niels Uland ignored 
the fact that the 
project was at a 
standstill and took 
advantage of the pe-
riod to place the key 
advantages of our 
products among  the 
tender conditions. 

Katja Pirc
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Trimo modular space solutionsComplete solutions

Efficient, Innovative,  
Sustainable

KEY ADVANTAGES OF TRIMO 
MODULAR UNITS:
•  Best products and materials used 

(Trimoterm panels, windows & 
doors, …)

•  Flexible and cost effective
•  Easy to Transport, Assemble and 

Re-locate
•  Trimo Support Services
•  High standard of living 

environment
•  Tailor made solutions in 

accordance with customer needs

TRIMO’S MODULAR SPACE 
SOLUTIONS FOR MANY PURPOSES:
•  Commercial
•  Hospitality
•  Government
•  Industrial
•  Education

Art Shop, Zürich, Switzerland Multi-level office, Las Vegas, USA

COMMERCIAL
The business environment must be flex-
ible and innovative whilst also efficient 
and sustainable and Trimo’s modular 
units offer the perfect blend of these 
qualities making them ideal for use as of-
fices, showrooms, retail stores, exhibition 
showrooms or for any other commercial 
application.

Starting from the company’s first and 
very basic modular office, Trimo’s ex-
perience has grown through continued 
investment and development to allow 
today’s offerings, which can meet almost 
any customer need. Bespoke solutions are 
now possible including complete kitchens 
and dining rooms, virtual villages, multi-
storey office complexes, shower and toi-
let complexes, dairies, bakeries, schools 
and even exhibition stands. Integrated 
walkways, corridors, staircases and sec-
ondary roofing can also be included and 
these system components are delivered 
fully pre-configured to reduce on-site 
construction times and minimize logisti-
cal complexity with the ability to expand 
as required.

  
Excellence of Trimo modular space solu-
tions is proved by number of realized pro-
jects worldwide and satisfied customers. 
As Marc Boily, SVP & General Manager at 
ModSpace said: 

“It was a pleasure to work 
with Trimo. Together we 
have achieved a product that 
exceeds the industries’ highest 
standards. We have developed 
a really exemplary example 
of a modular unit - extremely 
strong, quiet, energy efficient, 
expandable and comfortable.”

Trimo is one of the leading providers of modular space solutions. 
With over 25 years of experience and almost 100,000 units 
manufactured and supplied in more than 40 countries worldwide, 
our engineering, production and sales teams provide efficient, 
innovative and sustainable solutions to meet customer needs.

Metka Štepec, Tatjana Žužek 
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HOSPITALITY
Highly adaptable and customizable, they 
offer investors and architects almost 
limitless possibilities to create bespoke 
solutions in terms of design, space ef-
ficiency and wellbeing as well as being a 
cost effective construction. Easy to set up, 
Trimo’s modular units offer innovative 
solutions for all hotel and leisure require-
ments as well as specialized buildings for 
use in marinas and campsites, etc.

 
 

GOVERNMENT
Trimo’s modular solutions are used ex-
tensively by public and private investors 
as permanent, easy to set up and efficient 
hospitals, senior citizen accommodations, 
public infrastructure buildings and other 
social building applications.

Trimo has built an enviable reputation 
as one of the leading providers of com-
plete camp solutions to support military 
and relief operations, non-government 
organizations and other customers that 
demand a rugged, re-locatable building 
for use in remote areas across the globe.

INDUSTRIAL
Sometimes industry requires factories 
or operations to be located in remote lo-
cations and this can mean sending the 
workforce to some of the harshest en-
vironments for extended periods. Typi-
cally this may be mining, oil exploration, 
telecommunications and energy installa-
tions, which may need to be located in hot 
deserts to northern cooler climates and it 
is here where Trimo’s complete camp so-
lutions excel.  

EDUCATION
Where additional space is required quickly 
and efficiently, Trimo’s modular units are 
the perfect solution for creating larger 
classrooms, complete schools, kindergar-
tens, playrooms and many other educa-
tional applications. The units are flexible 
in dimensions and materials so that the 
perfect environment can be created for 
children.

Faculty of Medicine, Ljubljana, Slovenia

Hotel, Snake Island, Nigeria

UK Embassy, Juba, Sudan

Remote Site Camp Medco, Doha, Qatar

Kindergarten Ajda, Ravne na Koroškem, Slovenia

Family House, Nürnberg, Germany

Municipality, Šmarje pri Jelšah, Slovenia

Al Wasita remote site camp, Abu Dhabi, UAE
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In 2013, Trimo developed, as the first Slovenian company in 
the field of construction and architecture, the intelligent tool 
Qbiss One BIM for integrated design and construction of façade 
envelopes. Thanks to this tool, Trimo entered into the global 
process of BIM - Building Information Modelling. BIM is quickly 
becoming a standard process for the construction of all buildings, 
while in Europe it is slowly integrating into the strategy of future 
construction; e.g. in Great Britain, it is expected that the BIM 
process will be introduced into legislation by 2016. 

BIM – Building Information Modelling 

Dr. Ljudmila Koprivec, B. Arch. 

BIM is a new methodology of work based 
on the building information model. It is a 
database in which as much information 
about the building as possible should be 
written in a highly structured form. This 
information is used throughout its entire 
lifetime. Even the design and planning run 
on an integrated three-dimensional model 
of the building shared by individual design-
ers. The BIM process is a process of creating 
comprehensive semantically rich models 

that are centrally connected through a 
variety of software platforms with various 
users - from architects, builders, engineers 
and contractors to the investors and man-
agers of buildings. Interoperability among 
different software tools is possible with an 
interchangeable format IFC (The Industry 
Foundation Classes), which should ensure 
a standard notation of the building model 
(Todorovič, M. Turk, Ž., 2013). Any change 
that is coordinated among architects,  

designers, investors and other participants 
during the project is automatically up-
dated in the BIM building model. The ob-
jective of using BIM is to improve the con-
struction process by increasing efficiency, 
consistency and reliability in the 3D, 4D 
(time) and 5D (cost) environment.

Source: www.evbdn.eventbrite.com/s3-s3/event-
logos/1534062/bimimplementation.jpg

Qbiss One BIM allows for freedom in design and architectural expression. If the allowed limits are 
exceeded, the façade envelope will display the allowed maximum and minimum lengths and permissible 
radiuses and angles. Integrated restrictions on the construction of façade elements Qbiss One lead the 
architect and the project leader to optimal economically efficient design of the façade envelope. The 
limits are displayed as a warning and inform the user about the current state of production, but the tool 
does not operate as a closed system. We expect continued project development of the tool. 

The Qbiss One BIM tools include two modular 
façade systems, Qbiss One F and Qbiss One B, all the 
additional elements orthogonal standard façade 
elements, elements of special shapes (arched, 
trapezoidal, prefabricated corner elements, etc.), 
building furniture, all parameters, technical char-
acteristics and advantages of the façade system 
(standards, certificates, etc.).

building 
information 

modelling

owners

builders, 
fabricators

architects

civil  
engineers

structural 
engineers

MEP 
engineers

14 Trimotim 



BIMComplete solutions

Qbiss One BIM tool determines all types of profiles, various types of interior and exterior sheet metal, 
thermal insulation, standard Qbiss One and RAL colour by choice, different types of façade elements and 
installation method. All the details of the façade system Qbiss One are named with codes used by the sec-
tor of design and production. 

The final visualisation of the building Ledovaja Arena, designed with Qbiss One BIM tools.  
Architect Mitja Vovko.

Trimo has recognised the added value 
of using advanced BIM technology. In the 
traditional construction process, build-
ing systems manufacturers usually enter 
during the late phase of the project docu-
mentation. This reduces the possibility of 
influencing the price and performance of 
the project. By contrast, the BIM process 
promotes an integrated way of working, 
where manufacturers enter during an 
early stage of the conceptual design and 

thus the impact on the cost and effective-
ness of the project increases. 

In collaboration with the manufactur-
ers of Graphisoft and Autodesk software, 
Trimo’s development group (with the par-
ticipation of experts from the fields of De-
velopment, Design, Sales and Marketing) 
developed, tested and in early 2013 intro-
duced the comprehensive tool for façade 
envelope design, the Qbiss One BIM, on its 
website (www.qbiss.eu).

The two main Qbiss One BIM develop-
ment mottos were faster and more ef-
ficient planning and collaboration with 
architects and project leaders in the early 
phase of planning. Pursuing the goal of 
internal introduction of the BIM process 
into Trimo’s Design sector and conse-
quently into production, the tool is com-
prehensively and entirely designed in ad-
dition to allowing for its use in a simple or 
detailed digital environment. Accordingly, 
it also shows the level of plans that can be 
used in all phases of the architecture mas-
ter plan, from the conceptual design and 
project for building permit to the project 
implementation. 

Thanks to Qbiss One BIM, Trimo is able 
to connect with successful and innova-
tive architectural offices and investors 
who follow modern trends in construc-
tion and are aware of all of BIM technol-
ogy’s advantages. The introduction of 
the BIM process opens doors for Trimo 
to new projects that would not be possi-
ble to obtain without the Qbiss One BIM 
tool. We believe that the future use of the 
BIM technology will increase cooperation 
with architects and other participants, 
while enabling the continued develop-
ment of new products and technologies, 
generated through work processes with 
external partners. Whether for investors, 
architects, different engineers or other 
professionals that are looking for coopera-
tion worldwide and need support also in 
the industry, the progress for the further 
development of BIM is guaranteed and 
the circle can be closed only if all partici-
pants of the process are active. 
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European Green Office - EGOComplete solutions
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In cooperation with the Faculty of Design, Trimo organised a 
workshop entitled “Trimo Go-Cube”. At the workshop, third-year 
students developed interior designs and created a workspace 
according to the principles and guidelines of the European Green 
Office - EGO. For the conceptual design, they used Trimo and 
Akripol products and thus showed a wide range of uses, for the 
first time in the field of interior design. It is an experiment that 
has once again confirmed the superior aesthetics and diverse 
design possibilities with products Qbiss One, Art Me, Qbiss Air, 
Aglas and Aglas Design.

European Green Office 
Trimo

Qbiss One with steel sheet metal imitat-
ing natural materials, Art Me interpreting 
wood annual growth rings, Qbiss Air with 
a stone slab, Qbiss One honeycomb with 
the integration of LED and lighting fix-
tures from Akripol products are just some 
of the innovative proposals that could be 
seen at the Trimo Go-Cube exhibition. 
Trimo awarded the three best solutions 
with a trip and visit to the World Exhibi-
tion Expo in Milan.

Dr. Ljudmila Koprivec, B. Arch. 

The Office “Oaza” follows a 
system of modularity and at 
the same time softens the strict 
geometry of the space. Modified 
acrylic ceiling elements with 
integrated LED lights have dual 
function and facilitate the entry 
of natural light, in combination 
with the artificial.



European Green Office - EGOComplete solutions
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The Office “Alter Cube” is 
characterised by a minimalist 
concept that emphasises the 
aesthetics of Trimo products. A 
movable acrylic piece of furniture 
with an immaterial appearance 
floats in the space. The space is 
complemented by the possibility 
of balancing natural light with 
smart glasses Qbiss Air.

The Office Trimox plays with 
strict modularity. Qbiss Air glass 
wall is movable and it connects 
the inner space with the outside. 
The growth of greenery in 
combination with the warmth of 
the acrylic illuminating element 
represents an added value for the 
design of the light.

Market research (www.researchandmar-
kets.com) indicates the need to maintain 
the interiors at short intervals (from two 
to five years). This need to replace the in-
terior design acts as a major driving force 
in this market, looking for innovative so-
lutions in using new materials and their 
products.

Besides developing the façade envelope, 
which is Trimo’s main activity, students of 
the Faculty of Design can see the poten-
tial use of the existing products and their 
modifications also in the field of interior 

design. In designing the European Green 
Office, under the mentorship of Prof Mag. 
Jasna Kralj, they considered principles of 
management, principles of implementa-
tion and modern green EU recommenda-
tions. The workshop programme includ-
ed the design of the pavement, ceiling, 
façade surfaces, indoor walls, multi-func-
tional furniture elements with lighting 
function and futuristic equipment func-
tions that modern inhabitants will need 
in the future. 

Designers were looking for new concep-
tual possibilities of the use and re-inter-
pretation or modification of the existing 
products, designing peculiar elements 
and exploring sensual perception of space 
through the use of modern technologies. 
Some of the technical requirements (re-
sistance to UV, waterproofness, corrosion, 
etc.) are less demanding in the interiors, 
allowing students to be more flexible in 
their designs, while Trimo and Akripol 
products were given a new practical value.

Manca Zorec, 1st place, Project Oaza Ema Babošek, 2nd place, Project Alter-Cube David Kokot, 3rd place, Project Trimox



At Trimo, we build globally
ConstructionComplete solutions

Marko Preskar

This time, in the column ‘At Trimo, we build globally’ we present 
many new and important references of our subsidiary in Serbia 
- Trimo Inženjering, where in the past months we have recorded 
higher sales activities in markets such as Macedonia, Bosnia and 
Herzegovina and Serbia. Regarding the Slovenian market, we 
present the Agma and FerroČrtalič projects that began at the 
end of last year and were completed this year. This year, we have 
supplied Qbiss One elements for an important client in Turkey. 
The column concludes with a nice MINI reference from the Czech 
Republic.

Client: Deneza M Belgrade, Serbia
Investor: TIGAR MICHELIN
Location: Pirot, Serbia 
Start of works: February 2014 
Project name: Tigar Pirot
Project/Building type: Production facility
Quantity: 27,000 m2 FTV panels

Client: Delta Inženjering Belgrade, Serbia
Investor: HENKEL Serbia
Location: Bileča, Bosnia and Herzegovina
Start of works: January 2015
Project name: Factory Henkel in Bileča
Project/Building type: Production facility
Quantity: 3,732 m2 SNV panels and 3,774 m2 
FTV panels

Client: Energogroup Belgrade, Serbia
Investor: RODA POZAREVAC, Serbia
Location: Požarevac, Serbia
Start of works: February 2014
Project name: Roda Požarevac
Project/Building type: Shopping centre
Quantity: 1,700 m2 FTV Gladio panels
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Client: AGMA d. o. o.
Investor: LEK d. d.
Location: Lendava, Slovenia
Start of works: December 2014
Project name: Warehouse of 
pharmaceutical products
Project/Building type: Warehouse
Quantities: 105 tonnes of steel structures, 
12,000 m2 FTV panels

Client: Üçgen CNC
Investor: Üçgen CNC
Location: Istanbul, Turkey
Start of works: March 2015
Project name: Üçgen CNC
Project/Building type: Business - 
Production facility
Quantities: 1,870 m2 Qbiss One elements
Special features: Qbiss with honeycombs 
used on the roof

Client: STAV-ING s. r. o.
Investor: Invelt s. r. o.
Location: Prague, Czech Republic
Start of works: December 2014
Project name: BMW Invelt Stodůlky
Project/Building type: Car dealership
Quantities: 60 m2 Qbiss One elements

Client: EX BC Belgrade, Serbia
Investor: Delta DMD, Belgrade, Serbia
Location: Stara Pazova, Serbia
Start of works: July 2014
Project name: DMD STARA PAZOVA
Project/Building type: Storage - 
Distribution Centre
Quantity: 7,500 m2 FTV panels

Client: FERROČRTALIČ d. o. o.
Investor: FERROČRTALIČ d. o. o.
Location: Dolenjske Toplice, Slovenia
Start of works: January 2015
Project name: Extension of the production 
facility
Project/Building type: Production facility
Quantities: 76 tonnes of steel structures, 
920 m2 SNV panels, 846 m2 FTV panels, 
windows and skylights
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SCOPE OF WORKS FOR BTC ARCHER 
PROJECT
The facility is situated in the coastal town 
of Bergen in Norway, which is well known 
for its daily rainy and extremely variable 
weather. The investor, who deals with oil 
wells, built the facility with layout dimen-
sions of 42 x 41 m and a height of 15 m for 
the purpose of research and development of 
drilling technology. The first half of the fa-
cility has floors and is designed for business 
premises and offices, while the other half is 
intended for development workshops.

Trimo’s scope of work at the facility 
included the design, manufacture, sup-
ply and installation of steel structures, 
a façade envelope, windows and roof 
profiling. On the building, we installed 
almost 110 tonnes of load-bearing steel 
structures. On the facade and partition 
wall, we mounted 1,800 m2 of FTV 240 
mm thick panels, made of two different 
module widths and in two colour shades. 
On the roof, we installed 1,900 m2 of roof 
trapezoidal profiled steel sheet. We also 
installed a large number of window bands 
with a special colour reflection.

ACQUISITION OF WORKS
BTC Archer is the fifth Trimo project that 
has been carried out in Norway. The ne-
gotiations with the client began in March 
2014 with the first discussions and offers. 
Before the final confirmation of the deal 
and the signing of the contract in Decem-
ber 2014, the offer was revised six times.

Coordinated team = 
Great execution

BTC ARCHER, Norway. With a Danish installation company’s 
help, Trimo created a building for a Norwegian client that was 
designed by a Polish architect. We successfully carried out this 
internationally organised project in the city of Bergen, Norway. 
Trimo’s scope of work included design, manufacture, supply 
and installation that took place from February to April 2015 in 
unsteady weather conditions.

Matej Kocjan, Project Manager

TECHNICAL SOLUTION
From the confirmation of the deal to the 
beginning of the installation works, there 
was daily coordination with the main ar-
chitect and client in order to find an op-
timal solution for the installation and an 
architecturally acceptable design. A lot 
of energy and knowledge was devoted to 
finding an optimal solution for the instal-
lation of window bands through the use 
of the eye hidden steel sub-structure. A 
step forward was made also in design-
ing the supporting the steel structure, for 
which we used a contemporary software 
tool TEKLA that is currently the leading 
design tool on the market of construc-
tions and an innovation at Trimo. All the 

proposed solutions were well thought 
out, since during the installation we did 
not have major problems.

INSTALLATION OF THE FACILITY
Much time and energy was devoted also 
to the search and selection of a suitable 
installation team that would be capable 
of completing the project on time and 
in the required quality despite difficult 
weather conditions. In the end, we de-
cided on a Danish installation company 
we have not previously cooperated with. 
After a joint meeting in Trebnje, we rec-
ognised in them the expertise and strong 
motivation.

ConstructionsComplete solutions

Installation of the steel structure and concrete slab
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PROJECT TEAM
The entire project team performed the 
work professionally and qualitatively. All 
individual participants contributed their 
best and always strived to find opportu-
nities for improvement. As a result, we 
managed to satisfy the client with a suc-
cessfully completed facility, with no major 
complications.

With this project, we created a good 
reference that will significantly contrib-
ute to the acquisition of further projects 
in Norway, while at the same time by 
performing this project we met a great 
installation partner with whom we intend 
to strengthen cooperation within upcom-
ing projects.

We started with installation works in 
February, when days in the north were 
still quite short and cold, and successfully 
completed them in April. Throughout the 
installation, we achieved the required 
quality of the works, which were carried 
out in accordance with the envisaged 
time schedule despite strong wind and 
frequent rain. This was possible also be-
cause the installation team that carried 
out the works operates smoothly in all 
weather conditions.

Daily communication at the construc-
tion site with the client and other teams 
took place without major problems thanks 
to an extraordinary responsiveness and 
resourcefulness of the installation team 
and site manager. The resourcefulness of 
the installation team was reflected also in 
prompt resolution of all difficulties that 
arose. 

The biggest challenge, besides the chal-
lenging weather, was the installation of 
the facades along the rocky slope, where 
in some parts the facade was only 1 m 
away from rocks. The problem of having 
a small space to manoeuvre was success-
fully solved by proper construction ma-
chinery that we have rented on the local 
market.

The logistics for transporting the nec-
essary materials to the construction site 
were also challenging. Despite the fact 
that the truck travel from Trebnje lasted 
on average five days and the carriers often 
had great difficulties with snowy Scandi-
navian roads, during the entire installa-
tion we did not have any delays with the 
supply of materials to the construction 
site.

ConstructionsComplete solutions

Final phase of the project

Installation of roof profiled steel sheet Installation of the façade envelope
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THE LARGEST ECONOMY IN EUROPE
Parliamentary Federal Democratic Repub-
lic of Germany is a federation consisting 
of 16 federal states. The highest state 
authorities are the Federal Government 
(Bundesregierung) and the Federal Parlia-
ment (Bundestag). Germany is one of the 
world’s leading industrial countries and 
has the largest economy in Europe. At a 
global level, it is a big net exporter. The 
automotive industry is the most impor-
tant industry in the country. It is the third 
largest exporter of cars in the world. The 
most important industrial branches are 
the production of mechanical, electrical, 
and electronic equipment and, in addi-
tion to the above mentioned automotive 
industry, also the chemical industry. The 
German economic model relies mainly 
on a network of small and medium-sized 
enterprises. There are over three million 
of them and they employ 70 per cent of 
the entire active population. With its 25 
per cent share in foreign trade volume, 
 Germany is also the largest trading part-
ner of Slovenia.

CULTURE OF WORK
The Germans’ essence is hidden in the 
following thought: “Work hard, but also 
enjoy it.” The key factor is productivity, 
because people are expected to give their 
best. The balance between work and lei-
sure is essential, but also expected. They 
are extremely structured, demanding, 
and accurate. The Germans highly ap-
preciate personal contact, which means 
direct visits to customers. The contracts 
with German customers are usually more 

Market of big opportunities

extensive and detailed than in Slovenia. 
Therefore, before signing a contract with 
Slovenian companies, Germans carefully 
check the company’s credit rating, request 
an extract from the court register, and 
verify any unpaid bills.

CONSTRUCTION MARKET
The German construction market is the 
largest in Europe, both in relation to the 
total construction market and in the seg-
ment of non-residential construction. The 
latter is still dominated by concrete and 
ventilated façades. In the field of panels, 
the German market is mostly a polyure-
thane market and is extremely price sensi-
tive. The key partners are practically all the 
participants in the project, from investor, 
architect, general contractor, to the as-
sembly company. The architect is of great 
importance for the investment, being re-
sponsible for the project from the begin-
ning till the end. Without the architect’s 
consent, changes on the project are not 
possible.

TRIMO AND GERMANY
Trimo has been present on the German 
market for over twenty-four years. Dur-
ing this period, market activities have 
been performed by the company Trimex. 
Together, we sold almost 1.7 million m2 of 
panels. The biggest buyers in this segment 
are mainly assembly companies. On the 
German market, Trimo is known as a high-
quality supplier. Our products are backed 
up with German certificates. Customers 
appreciate the accuracy of supplies and 
technical support. Often, the individual, 

Germany is not known only for its sausages, beer, and high-
quality cars; it is a land with rich culture, diverse history, a land 
of important thinkers, successful sportsmen, and democratic 
political views. From a business point of view, Germany is 
different because its market has a strong national regulation 
that carefully defends its standards. Everything that is not 
permitted is prohibited.

Nataša Šteferl Popit, M. Sc.

FRANKFURT

DEUTENBERG

HAMM

HAMBURG
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tailor-made special solutions, offered by 
Trimo for the buildings, are decisive. 

About four years ago, we started to 
work intensively on the marketing of 
the modular facade system Qbiss One. 
Through an in-house call centre and the 
use of projects database, we have been 
looking for projects that are suitable for 
Qbiss One. Activities such as visits, pres-
entations, and technical consultancy have 
been implemented by the sales person 
on the market. The systematic work with 
partners on projects has paid off, result-
ing in 33 sold projects in a total amount 
of almost 50,000 m2. The important Qbiss 
One references on the German market 
for known investors are Porsche, Audi, 
Boysen, Sick, Denios, Partyrent, and Rewe. 
Our direction for the future will continue 
to focus on the selling of the Qbiss One 
façade system and Trimoterm fireproof 
panels.

At the end of May 2015, we opened a 
subsidiary company Trimo DE GmbH, 
based in Munich. In this context, we are 
in the process of building a team that will 
independently conduct activities on the 
market with the help of co-workers at the 
company’s headquarters. Due to its stable 
economic position and potential in the 
construction sector, Germany represents 
great opportunities for Trimo. Success 
on the market can be achieved only with 
an appropriate strategy, systematic ap-
proach, and teamwork. And we can do it!

“With its high standards and archi-
tectural requirements, the German 
market represents a great challenge. 
Trimo, thanks to its innovative prod-
ucts, can position itself and play a 
prominent role in it. 

High requirements are allowing us 
to step out of the average products 
that are present on the market and 
we prove it with the implemented 
project. Work on the German market 
is full of challenges and constant ad-
aptation to customer requirements.”

Boris Šramel, Area Manager in Germany

Finke
The installation of 
the largest Qbiss One 
project in Germany for 
the renowned German 
furniture dealer – Finke 
- is in its final stage and 
an important reference 
for future orders. 

Airbus
Airbus paint shop in Ger-
many is one of the most 
important of Trimo’s 
references in the field of 
industrial construction, 
as well as the winner of 
the Trimo Architectural 
Award. 

Partyrent: 
The Logistic Centre 
Party Rent in Germany 
is dressed in high-gloss 
Qbiss One façade system.

High school – Gymna-
sium Deutenburg:
We have successfully re-
stored the monumental 
building of Gymnasium 
Deutenburg with the 
Qbiss One façade system.
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The Czech Republic has become 
my second home

I have been working at the Representative Office in the Czech 
Republic since 2002, almost my entire working life at Trimo. At 
the beginning, it was not easy, but gradually we have learnt 
and started to sell to large customers, for major projects. To 
date, we have supplied panels for more than 1,200 buildings 
on the Czech market. You can find them anywhere in the Czech 
Republic, both in the capital city and along the highways, in the 
heart of Prague at the stadium, on hospitals, offices, logistics 
facilities, and shopping centres. Each of them has its own story 
and each has a part of us that we have obtained.

Nataša Vacek Novak and Robert Charousek

Trimo Employees AbroadTrimo World

HOW DID EVERYTHING BEGIN?
Many years ago, I met in Maribor my future 
husband, Tomaš. Tomaš is Czech and so I 
decided to try to get a scholarship to study 
in the Czech Republic, which I succeeded in. 
Before defending my thesis, I sent my CV to 
the staffing fair site Top Job and received 
an invitation from the company Trimo. 
At that time, I did not know quite exactly 
what Trimo did, where it was located, 
where precisely Trebnje was, and whether 
I wanted to work for a company that pro-
duces something out of steel and metal 
sheets in construction branch. At the first 
interview, I met Marta Strmec, who imme-
diately asked me if I was willing to work for 
Trimo on the Czech market, which obvious-
ly increased my interest. Of course, since I 
lived in Prague, I thought... Then, other in-
terviews followed and pretty soon my first 
working day at Trimo was upon me.

It did not take long for the steel and met-
al sheets to have a completely different 
meaning for me. The first working day, 
Jure Gošte took me to visit production, and 
I was quite impressed. Little by little, I fell 
in love with steel, metal sheets, panels, 
and especially with the enthusiasm of the 
people with whom I worked; both those 
I worked with in the past and those I still 
work with. A few months later, with glow-
ing eyes and a lot of enthusiasm, I went 
back to the Czech Republic. I learned the 
Czech language quickly, as well as the sales 
approach, since most customers in all mar-
kets like sparkles in the eyes, professional-
ism, partnership, and trust, regardless of 
where we are selling. The Czech Republic 
has become my second home.

I’ve also experienced some funny situa-
tions that were part of learning the Czech 
language. I remember that during my first 
business visit to the Czech Republic, a lady 
at the fair I was attending came to me 
and asked whether the panels were suit-
able for her ‘hall’ (hala in slovenian) - as I 
understood – which she was planning to 
build. I immediately ran to our sellers tell-
ing them we had a project, but in the end 
it turned out that she meant her ‘Chata’ 
(read ‘hata’), which means cottage and, 
unfortunately, there was no business deal 
to be done. J

CZECH HERITAGE
Czech Republic is well known most be-
cause of capital Prague which belongs 
among the most beautiful places in the 
world thanks to its location on the river 
Vltava which goes directly through the 
center of the city and terrain segmentation 
which allows to see Prague from different 
perspectives. 

But it is not just Prague that makes Czech 
Republic interesting for large number of 
tourists. Czech republic has very rich histo-
ry and if you decide for the visit you should 
pay attention to some other places that 
can be taken as unforgettable. There are 12 
interesting places that belongs to the list 
of World cultural heritage of  UNESCO and 
are surely worth visiting, let me introduce 
some of them.

ČESKÝ KRUMLOV
Český Krumlov in the southern part of the 
Czech Republic is a region which is an ideal 
place to experience some highly interesting 
adventures. Its centre is the town of Český 
Krumlov which, although not large in size, 
is very attractive due to its marvelous at-
mosphere that harks back to ancient times. 
Thanks to its unique medieval buildings 
and very specific location of river  Vltava 
meandering directly through the histori-
cal center it has been rightly protected by 
UNESCO since 1992. As a natural centre 
it is vibrant not only with history, as over 
time it has become a city of culture and art. 
Surrounded by unspoiled natural beauty it 
attracts all who want to have an unforget-
table, unusual and fascinating time.

LITOMYŠL
Litomyšl was established around the trade 
route that connected Bohemia and Mora-
via at the end of the 10th and beginning of 

Renaissance castle,  
www.unesco-czech.cz
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the 11th centuries. The dominant feature 
of the city is the Renaissance castle built 
in typical Italian style. Litomyšl is the birth-
place of the composer Bedřich Smetana, 
whose name is commemorated by an an-
nual opera festival. On the 500 metre long 
square can be found the Gothic town hall 
and a number of Renaissance and Baroque 
houses. 
 
OLOMOUC
Olomouc lies at the heart of the Haná re-
gion, and has always been one of the most 
important cities in Moravia. The most 
importaint sights and places are situated 
around “Upper Square” which represents 
a heart of the city. This memorial column, 
erected in the early years of the 18th cen-
tury, is the most outstanding example of 
the characteristic regional style known as  
“Olomouc Baroque”, rising to a height of   35 m, 
it is decorated with many fine religious 
sculptures, the work of the distinguished 
Moravian artist Ondřej Zahner. The Holy 
Trinity Column was inscribed in the 
 UNESCO list in 2000. Another interesting 
building is Old city hall; it is very interest-
ing not just because of its building style 
but especially for its fully functional as-
tronomical clock from the 15the century 
that is situated on the northern  facade of 
object.

These places are not interesting just for 
their history but also for the present devel-
op. What connects them from Trimo point 
of view is the fact that also buildings made 
of Qbiss One facade system found the un-
mistakeable place on cities face – in Český 
Krumlov it is a new building in mil kand 
cheese production plant MADETA (realiza-
tion 2014, 400,00 m2), near city Litomyšl 
it is a retail park Shopping center Česká 
Třebová (realization 2014, 350,00 m2) and in 

city Olomouc it is the largest shopping mall 
in Moravian region – Galerie ŠANTOVKA 
(realization 2012, 5.135,00 m2).  Especially in 
Olomouc the shopping mall is a part of in-
ner city and in spite it is not so far from the 
historical center it shows combination of 
old and new may look very naturally.

MY EXPERIENCE
Working abroad has given me broad-mind-
edness, more tolerance, and a different 
view on the world; I see many things differ-
ently in comparison to people who do not 
travel much. Living abroad makes you see a 
lot of good as well as bad things. I realised 
how lucky I am and I am very grateful for 

everything I have in my life. A foreign coun-
try taught me to have a positive outlook on 
everything that is happening around me 
and inside me. I am grateful for my family 
and my work, and both of them have great 
meaning for me, and fulfil me. I have the 
opportunity to work with people whom I 
admire, to sell Trimo products to our cus-
tomers, who are often my role model, and 
I have the opportunity to live in one of the 
most beautiful cities in all of Europe. In ad-
dition, I work with the best team of people 
that know how to make the best panels in 
the world and overcome all the challenges. 
That’s what we are, Trimo.

CZECHS AND SLOVENES – HOW ARE THEY 
DIFFERENT?
To compare two different nationalities 
is always difficult becaus each of us are 
unique. On the other hand there are 
some specifics in general that are typi-
cal for Czech and Slovenian nature and 
it is very interesting to compare them 
together.

As a Czech working with Slovenes 
more than 9 years I would say Slovenian 
nature is combination of “southern tem-
perament” and “western accuracy and 
correctness”. Working in Slovenian com-
pany presses you to be fully focused on 
your job and try to do your best but on 
the other side there is a very strong team 
feeling. The friendly and open mind is 
something which belongs very strongly 
to Slovenes. “To work hard means to 
have success which has to be celebrated 
later on”. This connects Czechs and Slo-
venes very strongly because it is similar 
for both nations. Comparing with Ger-
mans for example Slovenes are more 
opened more natural and not so strict in 

communication with each other. The at-
mosphere of meetings and team work is 
always warm  so that you can easily ex-
press your opinion and try to find the best 
possible solution for the company.

Czechs are in this case more careful, 
sometimes even suspicious. In our his-
tory the connection with other »west-
ern« nations in Monarchy maybe evoked 
it. Czechs are not such opened, they don´t 
want to risk much and what is even more 
problematic is the “heritage of previ-
ous period of the history”, because they 
sometims expect that someone else is 
going to solve their problems, especialy 
when things are difficult and full respon-
sebility for decisions needs to be taken. 
We have to believe through the genera-
tions this problem is going to be solved 
by younger generations, with open mind 
and possitive approach.  Maybe Czechs 
are more suspicious, but when they trust 
you, they will open their hearts to you. J

Robert Charousek, Trimo CZ

Český Krumlov – view accros the river Vltava to historical  
center and the castle.   www.unesco-czech.cz

Upper Square in Olomouc with The Holy Trinity 
column and City hall.   www.unesco-czech.cz
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ARCHITECTURAL JOURNEY THROUGH 
IRANIAN HISTORY
Iranian history is one of the oldest in the 
world. The central plateau of today’s 
 Iranian territory has seen the develop-
ment of many civilisations, from the 
Shahr-e Sūkhté in Sistan in the Bronze Age, 
to the Jiroft culture and Elamite Kingdom, 
through to the Achaemenid, Parthian and 
Sasanian Empires and all the way to to-
day’s Islamic Republic of Iran.

Persian architecture, which is the most 
recognisable part of Persian art, evolved 
with the development of Persian culture. 
Persian architecture represents a rich di-
versity, from desert villages with buildings 
made of mud, teahouses, Persian gardens 
and pavilions, caravanserais and bazaars 
to some of the most magnificent buildings 
the world has ever seen. Whatever their 
purpose is, every Persian building has a 
unique charm with a special dignity.

The focal point of the development of 
Persian architecture over the centuries 
was the symbolism, particularly the use 
of abundant symbolic geometry of sym-
metrical layouts, using pure shapes such 
as circles and squares.

PERSEPOLIS - SYMBOL OF THE FIRST  
PERSIAN EMPIRE
The Achaemenid Empire, founded by 
Cyrus the Great in 550 BC, spanned three 
continents at its height, being the largest 
empire in the ancient world - at its peak it 
ruled over 46 per cent of the world’s popu-
lation. Consequently, Persian architecture 
developed by using knowledge from differ-
ent parts of the world and at the same time 
spreading far around due to Persia’s terri-
torial expansion over the centuries, which 
is the reason that today the influence of 
Persian architecture can be seen in a wide 
area from Turkey and Iraq to the north of 
India and from the Caucasus to Zanzibar.

Darius I or Darius the Great was the great-
est of the kings in the Achaemenid dynas-
ty. 2,500 years ago, Persepolis - his sum-
mer residence, and the ceremonial capital 
of the Achaemenid Empire – was an archi-
tectural masterpiece, and today it is the 
largest monument of ancient Persia. The 
Persepolis complex consists of several roy-
al palaces, treasuries and accompanying 
buildings and two large ceremonial halls 
– the Hall of a Hundred Columns and the 
Apadana, which could hold 10,000 people. 
Double monumental colonnades are deco-
rated with reliefs, which are the most rec-
ognisable elements of Persian architecture 
of that period.

Iran – Civilisational and architectural  
jewel of the Middle East

Iran or Persia* – a land of 
beautiful nature as if it was 
depicted by the greatest 
artists, a land of exoticism and 
rich diversity, of architectural, 
artistic and historic 
accomplishments, one 
of the cradles of civilisation 
that fascinates every visitor. 
Just like its people – Iranians 
– passionate, curious, open-
minded and extremely 
hospitable.

Text and Photos: Damjan Sinigoj, M.Sc.

although 2,500 years of earthquakes and human impacts left traces, the mightiness of 
the ancient town of Persepolis can still be felt. 

The Cold room in the village of Meybod contains 
all elements of desert architecture: cupola 
structure, natural cooling system Badgir, un-
derneath which there is the underground water 
channel Qanat that further cools the space, 
where in spite of external heat ice lasts for as 
long as three months.

THE MIGHTY EMPIRES IN THE MIDDLE OF 
THE DESERT WORLD 
The central plateau of today’s Iran is con-
sidered one of the driest areas in the world, 
but thanks to exceptional engineering 
feats, such as the underground irrigation 
systems (Qanat), natural air conditioning 
phenomena (Badgir) and construction 
of buildings with cupola structures, it is 
also a place where great civilisations de-
veloped. Thus, thanks to these engineer-
ing achievements, ancient Persian cities 
looked like large parks with plenty of run-
ning water, gardens, palaces and pavilions, 
and this despite the fact that they were ly-
ing in the middle of the desert world.
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ISLAMIC ARCHITECTURE
Adopting the Islamic faith from the 7th cen-
tury onwards resulted in the adaptation of 
Persian architecture to the needs of Islamic 
religious buildings. Arts, such as calligra-
phy, stucco work, mirror work and mosaics, 
became closely tied with the architecture 

of mosques, especially with round domed 
rooftops which roots its origin back to the 
Parthian dynasty. Persian Islamic architec-
ture has also greatly influenced the archi-
tecture of other Islamic countries – today, 
Persian domes cover the central prayer 
space in mosques worldwide.
    

SAFAVID - THE GOLDEN AGE OF PERSIAN 
HISTORY
Persian architecture from the 15th to the 
17th century is considered the peak of the 
Islamic era. Numerous mosques, mauso-
leums, bazaars, bridges and palaces have 
been preserved from this period. At the 
turn of the 17th century, Shah Abbas chose 
Isfahan as the capital city. Around him, he 
gathered top architects, and around the 
central market of Naqsh-e Jahan he built 
a city that even today enthrals us with its 
buildings, gardens and bridges.
 

Persian Fin gardens in Kashan. Today, we can enjoy cool Persian gardens from Andalusia 
in Spain all the way to India.

“Ishafan is half the world!” superb architecture 
at the central square, Nagsh-e Jahan, the sixth 
largest square in the world.

“Emamzadeh” – shrine-tomb of Shiites in Shiraz. A characteristic feature of the Persian dome is 
the use of colourful tiles that cover both the inside as well as the outside of the dome.

Mongolian mausoleum Soltaniyeh of sultan 
Oljaytu with a dome with a distinctive look of 
glittering turquoise gems. 

The Azadi Monument or the Tower of Freedom 
in Tehran was built in 1971 to commemorate 
the 2500 Anniversary Of Persian empires; the 45 
meters high monument is composed of different 
architectural elements from Persian architec-
tural heritage.

The later period of the Ilkhanid Dynasty, 
starting in the 13th century, brought sev-
eral innovations in the construction of 
domes that enabled the construction of 
much taller structures. The highlight of 
this architecture was achieved in the early 
14th century with the construction of the 
mausoleum of Sultan Oljaytu in Soltani-
yeh in the province of Zanjan. The dome 
of this mausoleum has a diameter of 25 
m, thus making it the third largest dome 
in the world and the largest brick dome as 
well as the first two-layer dome in Iran.

MODERN PERSIAN ARCHITECTURE
The beginning of contemporary architec-
ture in Iran is considered the period of the 
Pahlavi dynasty in the 1920s. In modern 
Persian architecture, we can trace both the 
preservation of Persian architectural herit-
age – the National Museum of Iran is such 
an example - as well as efforts to merge 
traditional elements with modern design 
- the main campus of Tehran University is 
such an example, while other architects 
try to create completely original works, 
independent of previous influences, or fol-
low modern global architectural trends. 
The intertwining of these approaches pro-
vides outstanding architectural diversity 
in contemporary Iran.

Until the year 1935, today’s Islamic Republic of Iran 
was called Persia, which derives from the word Pars 
(the area in the southwest of Iran, where the first 
Persian Empire developed), while the name Iran de-
rives from the word Eyran or Arya, which indicates 
the Aryan race of the Iranians.

*
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Handball Club Trimo Trebnje has been a 
first-league member for 20 years in a row. 
In the first league standings, we are ranked 
in a high third place, and we are proud of 
the fact that throughout the years we have 
been one of the few clubs to outrank all of 
the others. We have played in European 
Cups, which we are very proud of, and we 
have also played in the Slovenian Cup final 
tournament a couple of times. We are only 
missing some trophies, but that is also our 
motivation to continue the good work.

WORKING WITH YOUNG PEOPLE IS THE KEY
For us, there are three main priorities for 
successful long-term operation of the 
club: to establish a pyramid of coaches, 
to create a complete personality of the 
sportsman and to have the same objec-
tives as our sponsors. In the last few years, 
in relation to the results of the work with 
young people, we have been at the top, 
as we regularly win at least one national 
championship title. We are one of the few 
clubs in Slovenia that realised that it has to 
invest more in coaches. Our coaches work 
very well and cooperate a lot with each 
other. During the handover of a genera-
tion, each coach also delivers some kind of 
psychological profile for each child. Thus, 
we can develop players more correctly and 
more efficiently.

When developing the players, it is im-
portant to know how they react to certain 
situations. Not everybody reacts in the 

same way to stress, defeats, victories, etc. 
Therefore, it is important to know how to 
individually approach each one with dif-
ferent methods to yield the desired result. 
In principle, we believe that any approach 
that you choose is correct if you know how 
to use it correctly. The major role here is 
played by the emotional intelligence of the 
leaders. It should be noted that building a 
player that will be able to successfully play 
for the senior team is much more impor-
tant than the results achieved by younger 
selections. For successful work, coaches 
must also have the ability to develop and 
progress, since we do not want their work 
to become routine, which kills creativity.

It is more than a job for us

Text Roman Šavrič, foto Samo Kobal

FOR GOOD RESULTS, THE SYNERGY OF ALL 
INVOLVED BECOMES A NECESSITY
When working with the players, you can 
do everything right, but if something goes 
wrong with our sponsors, because of some 
diverging views, it is all in vain. Often the 
sponsors themselves do not realise that 
sole sponsorship may not be sufficient to 
achieve the objective. Handball Club Trimo 
Trebnje gained a key advantage among its 
competitors when Trimo acquainted us 
with its philosophy. When we learned how 
the company Trimo thinks and acts, we 
gained self-confidence and passed on this 
philosophy in the operation of the club. 
Our motto was: “If Trimo can be among 

Working in the field of sport is specific. It often happens that 
you beat a rival that has a much bigger budget or unexpectedly 
lose against one that is supposedly weaker. In recent years, 
Handball Club Trimo Trebnje was repeatedly in situations where it 
overcame better and more expensive clubs. However, in order to 
achieve this again and again, you need a good training programme 
and expert coaches. Only in this way can you permanently provide 
a sufficiently large set of new talents and create skilled young 
players. It is a systematic work that requires different approaches, 
a lot of will and hard work and constant adaptation of players and 
coaches, with the desire to achieve a common goal.
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the best companies in the world, we too 
may be among the best clubs.”

In my opinion, the role of the coach at 
the club is very important. We understand 
the concept of the coach differently than 
teams abroad. I cannot imagine successfully 
performing my work by simply leading the 
trainings and matches, which is basically 
the work of the coach. It is necessary, in fact, 
to deal with “incidental aspects” that can 
be of major influence to the work process. 
You spend time with your players only dur-
ing trainings, for two to four hours per day, 
while during the rest of the time it is very 
important to know how the players spend 
their time. It is also necessary to monitor the 
progress of players in younger selections, so 
you can get a clear picture of their possible 
inclusion, prepare a good analysis of the 
opponents, perform “scouting” of players 
across Slovenia and properly present work, 
results and objectives to superiors.

Success comes with hard work. Some-
times it happens that success occurs acci-
dentally, but in the long run, only system-
atic work brings the desired results. The 
first thing in planning is a correct outline 
of the plans. Then, it is necessary to prop-
erly allocate the roles in the team and give 
everyone a chance to prove themself. It is 
also important to monitor the team’s re-
sponses to situations it is facing (victory, 
defeat, taking responsibility) and respond 
to them appropriately. Within the team, 
there should be a hierarchy that is the 

result of the operation and the selection of 
the coach as well as a consequence of the 
player’s strong character. Democracy is not 
an option, only in exceptional cases. Train-
ings should be adapted to the situation in 
which we find ourselves (start of season, 
form drop, good games, physical prepara-
tion, tactical preparation). Finally, it is vital 
that a player’s character is included in the 
character of the team, so that neither indi-
vidual nor team will suffer.

In principle, we have players who are 
more and less talented. To shape a talent 
is a big challenge. Less talented players can 
be saved only through good and enthusi-
astic work. There are quite a few of them 
and they know how to fight for their place. 
With talents, there is a problem that they 
can compensate for their “advantage” 
with poor work. In the long run, such a 
player will not succeed. Talented players 
should be asked to perform different tasks 
and challenges and be properly motivat-
ed, even by making some exceptions and 
choosing special approaches, if they do not 
undermine the system too much. There-
fore, we like to say that we are equal on the 
field but not identical.

“PASS IT FORWARD”
Rules that work in companies also work in 
sports and vice versa. We have learned a lot 
from Trimo and introduced a lot of good 
practices into the club’s operation. We have 
learned how to deal with the media, how 

to create good relationships, how to mind 
only our own business and not worry about 
others and how to solve our problems in an 
appropriate way and look at them from a 
broader perspective.

On the other hand, we believe that we 
are now able to transfer the knowledge 
from sport back to the company Trimo. 
I have always been of the opinion that in 
order to operate successfully, we need to 
operate in symbiosis. Besides our way of 
working with talents and developing the 
youth potentials, our loyalty to the club 
and winning mentality, which are closely 
connected to our high level of persever-
ance, are definitely some of the examples 
that could be transferred back to Trimo.

We do not see our job only as a job but 
as something more. We are not interested 
in merely being present at trainings, but 
we set ourselves to do the work, even if it 
is not within our abilities, to improve the 
operation of the club and achieve the de-
sired goals.

We play the matches in our minds a day 
or two beforehand (visualisation), while al-
ways looking a step forward also. Defeats 
do not crush us – We work even more vig-
orously. Victories do not put us to sleep – 
We fight for more and greater awards. Per-
haps companies and employees too often 
forget something that is taken for granted 
in sports: 90 per cent of success is in the 
preparation (training) and only 10 per cent 
in the execution (game).
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Who are our new colleagues?*

New Employees, Children of Trimo employeesSocial View

Breda Baranašič, Aleš Por

Children of Trimo employees* 

Patrik Zakrajšek, Boštjan 
Zakrajšek‘s son

Eva, Blaž Skubic‘s daughter Peter‘s son, Urban JamšekBlaž Ožek‘s daugher, Ana

*All employees are from Trimo unless stated otherwise.

It is essential that a lawyer find the right 
solutions to a problem, which is why in 
my opinion, it is important for coworkers 
to provide them with the right (concrete, 
precise and objective) information. Because 
I think good relations between colleagues 
are very important, I will undoubtedly do 
my best as a team player to help everyone 
work in the spirit of cooperation.   Based 
on my experience in court and working as 
a lawyer, as well as on what I learnt while 
living and studying in Germany for two 
years, I think we will be able to successfully 
collaborate and follow the goals and core 
values of Trimo.

My first experience with working for Trimo 
goes back to my student days when I had a 
summer internship as part of my scholar-
ship. My first job was starting work for 
Trimo.  I am employed in the Technology 
and Automatization Development Sector. 
The work is very diverse and dynamic, of-
fering numerous challenges and enabling 
me to improve my knowledge of mechani-
cal engineering. I am looking forward to 
my continued cooperation and new work 
challenges. 

I has been almost three months since I 
joined the Quality Sector team. I am looking 
forward to co-creating and designing ef-
fective and innovative solutions for the de-
velopment of our potentials with the goal 
of comprehensively overhauling the team 
management system, optimising processes 
and ensuring the quality and effectiveness 
of our work.  My positive energy and experi-
ence will hopefully help fulfill the company 
goals and contribute toward the develop-
ment of an innovative environment, perfect 
for creating excellent ideas and competitive 
solutions.

I was born in Moscow where I also spent 
my formative years. After secondary school, 
I enrolled in and completed the Russian 
University of Cooperation where I studied 
Accounting, Analysis and Auditing. I also 
studied to be a translator, focusing on 
business communications.  I worked as an 
accounting teacher for one year, then as 
an accountant. I love drawing and danc-
ing. In my free time, I also like going to 
the cinema and the theatre. I work as the 
assistant to the Head of Accounting at OOO 
TRIMO RUS. My duties include managing 
documents and communicating with the 
Accounting Department at TRIMO d. d. in 
Trebnje. I really enjoy working in a well-
mannered, friendly and social team.

Nataša DolinarTomaž Brcar

Miran Meserko
Alla Makarkina  
– OOO Trimo RUS

*All babies are children of Trimo employees, unless stated otherwise.
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Jubilee man, Retired employeesSocial View

Breda Baranašič

Retired employees
Drago Pendić and Janez Zakrajšek went into retirement.

Jubilee man

30years

20years

10years

Črtomir Remec – CBS

Mirko Huč
Ramiz Hrkić
Zajim Tursić

David Bebar
Borut Božič
Dušan Dragan
Aleš Pavlovič
Katja Petrič
Andrej Prijatelj
Mateja Marn – Trimo MSS

  30let

Črtomir Remec  
– CBS Inštitut

I have been working for Trimo and later for 
CBS Inštitut for the past ten years; however, 
my business cooperation with the company 
goes back to the very beginning of my work 
for the Institute of Metal Constructions 
(IMK).  My career path was varied. I started 
off as a young researcher, then went on to 
become a building designer, Head of the 
Construction Department and Director 
of the IMK. I was invited by the manage-
ment of Trimo to join their company where 
I began implementing an idea that was 
quite ahead of its time: the foundation of 
a research institute. Our strategic goal was 
to develop a revolutionary prefabricated 
façade system. In the end, we realised this 
goal together with Qbiss Air.

Olena Svyrydova

Solter Olga  
– OOO Trimo RUS

Andrei Nikitin  
– OOO Trimo RUS

Roman Lavrič  
– TRIMO MSS

I joined Trimo in March of this year. I am 
employed in the Tender Engineering Depart-
ment. Currently, I have had the opportunity 
to get acquainted with work being done 
in the Tender Department and in Sales 
Operations. During this short period, I have 
had the chance to discover Trimo’s products 
and their characteristics. I am grateful to 
all my coworkers who have helped me dur-
ing my professional initiation. In the past, 
I have worked for various companies, on 
different marketing project and on project 
development. It is my firm belief that my 
experience will help me do beneficial and 
successful work at Trimo d. d. as well.

In the month of February, after thirteen 
years, I re-joined Trimo as Director of the 
company TRIMO MSS. My main task is to 
ensure conditions for a further successful 
development and an increase in sales of 
modular units that are based on a long 
tradition of production and sales of TRIMO 
containers. With my current knowledge 
and experience, and with the help of my 
colleagues, I believe that we will achieve 
our goals.  

I graduated from the Belarusian State 
Transport University with a degree in 
engineering management. I work in the 
territories of Belarus, Ukraine and Russia. I 
previously worked as a commercial director 
in a construction company. Now I work 
in the company Trimo RUS as a project 
manager and I am very pleased with the 
work and the collective. I’m fond of sports 
(fitness and aquaaerobics), I like to travel 
and listen to music.

I was born in Moscow 01.11.1973. I gradu-
ated from the Moscow State University of 
Railway Engineering (1997) as an engi-
neer and from Moscow Aviation Institute 
(2002) specialising as an economist. My 
most recent place of work was with the 
Dionex Corporation (2004-2014) as a sales 
Manager and I currently work in Trimo 
RUS. I see Trimo as a growing company 
with a great team. My hobby is traveling.
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New  
Aglas Design  

acrylic solutions for  
an aesthetically-
pleasing interior

Akripol, in collaboration with Trimo’s R & D Department, has developed  new Aglas Design acrylic sheets, which are made 
for designing interiors. The product is a lightweight, strong and aesthetically unique composite belonging in the higher price range, 
which resists aging very well. They can be cut, subsequently processed, drilled into, bent, polished, glued and welded. 
The acrylic in the composites is optically crystal clear, transparent or coloured, glossy or structured and 
completely or partially permeable to light. Its role is to leave the aesthetics to precious materials, such as hand-made 
Japanese paper, natural wood veneers and other, using light to help create an unique, gracious, modern and  
playful ambiance. 
The Aglas Design acrylic sheets are used as stuffing for furniture, partition walls, suspended ceilings, internal sliding blinds and 
light; they are perfect for designing exclusive spaces. 

Aglas Design
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